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Analysis of Fabric Design in Dress Design

LIU Rui
(School of Fashion, Henan University of Engineering, Zhengzhou 451191, China)

Abstract: The background and present situation of dress design were introduced. The application of the secondary reconstruction
of fabric in dress design was detailed. The innovation points of fabric design in dress design were summarized.
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Design of Maternity Dress Based

on the Psychology during Gestation Period
WANG Ying, CHEN Xiao-ling” , YANG Mei

(College of Textile and Garment, Hunan Institute of Engineering. Xiangtan 411104, China)

Abstract: In order to make the maternity dress design more suitable for the psychological need of pregnant women, mathematical
statistics and data analysis were applied to measure the views and psychological reactions of pregnant women on fabric, style, struc-
ture, color and other aspects by questionnaire, psychological test and other methods. It provided a reference for the product design and
brand development of maternity dress.

Key words: gestation period; psychology; maternity dress; design



