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Study on the Marketing Function of Fashion Brand Ordering Meeting
XIE Li-ping, HU Xiao-song
(Neijiang Vocational & Technical College, Neijiang 641100, China)

Abstract: The purpose, form and category of the clothing brand ordering meeting were compared and analyzed, the connotation of

the ordering meeting was discussed. And the marketing function of the production, sales, brand building and cultural promotion were

detailed.

Key words: fashion brand; ordering meeting; category; function
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