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Application and Analysis of Data Mining in Clothing Field

SHAO Fen-juan', HOU Zhen-wei®
(1. Department of Printing and Packaging Engineering, Shanghai Publishing and Printing College, Shanghai 200093, China;

2. College of Fashion and Design, Donghua University, Shanghai 200051, China)

Abstract: With the increasing frequency of people using the Internet, the amount of Internet data was increasing, the application

of data mining technology in the clothing industry was gradually mature. Through summarizing related literature of data mining and

garment at home and abroad, the basic information and process of data mining were understood, and the successful cases of combining

big data with garment industry were analyzed. The application of data mining in garment production, sales management, customer re-

lationship and inventory management was explored. In the future, the garment industry should make full use of the big data of the In-

ternet and combine the data mining technology with it closely, so as to provide basis for the follow-up garment industry to better use

the data mining technology and improve the economic benefits of enterprises.

Key words: Internet; clothing; big data; data mining



