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Research on the Improvement Methods of Replica of Tang Dynasty Women's Skirt
XIONG Yi-ming, CHEN Xiao-peng
(Fashion Institute, Zhongyuan University of Technology, Zhengzhou 451191, China)

Abstract: The full-length chest dress imitated from Tang dynasty was welcomed by many female consumers nowadays. However,
it had disadvantages such as complex wearing process, easily slipping off and bringing discomfort by lacing. The style characteristics
of chest dress of Tang dynasty were summarized. The structure and wearing disadvantages of common chest dress were analyzed. Cor-
responding improvement methods were put forward.

! . .
Key words:dress culture; women's wear design; product improvement
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Application of Virtual Reality in Fashion Marketing

LIU Yi-yun, JIANG Zhi-wei
(College of Fashion and Design, Donghua University, Shanghai 200051, China)

Abstract: With the development of science and technology, the use of intelligent technology to help fashion brands break through
the marketing dilemma had attracted much attention. How to infuse dynamism into garment marketing with virtual reality was one of
the hot spots in fashion industry. The application overview of VR was summarized. The typical cases of VR in fashion marketing were
analyzed. Then the application scenarios of VR in fashion marketing were discussed and the existing problems were put forward, so as
to provide reference for fashion brands to use VR for intelligent marketing.

Key words: virtual reality; fashion marketing; technology application
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